
Jurnal Ilmiah Akuntansi dan Bisnis    Vol. 20 No. 2, July 2025 

 
 
 
 

Money on the Mind: Investigating the Link 
between Attitude toward Money and Online 
Gambling Intention 
 
Maria1*,  Tuti Setyorini2,  Indawati Jauhar Nino3 
 

Abstract 
This paper considers the relationship between attitudes toward money and 
online gambling intention among young adults in Indonesia and whether 
financial literacy helps explain this relationship. Drawing on survey evidence 
from 211 respondents aged between 18 and 35, the findings suggest that 
particular orientations toward money are associated with different levels of 
vulnerability to online gambling. Specifically, the Power-Prestige dimension is 
positively related to online gambling intention, suggesting that individuals 
who attach status and symbolic value to money may be more inclined to 
engage in such behaviour. By contrast, Distrust is negatively associated with 
online gambling intention, suggesting a more cautious orientation toward 
financial decisions. The analysis further shows that financial literacy plays an 
important mediating role. In the relationship between Power-Prestige and 
online gambling intention, financial literacy appears to weaken the tendency 
toward gambling participation. However, in the relationship between Distrust 
and online gambling intention, financial literacy operates in the opposite 
direction. Taken together, these findings indicate that financial literacy is not 
merely a technical capacity but may function as a cognitive mechanism 
through which individuals interpret financial risk, opportunity, and self-
control. The study contributes to the literature on financial behaviour by 
showing how psychological attitudes toward money shape risky financial 
intentions, and it offers practical implications for financial education 
programmes and interventions aimed at young adults. 
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Introduction  
Online gambling in Indonesia has become an increasingly troubling 
phenomenon, not least because its consequences extend beyond the individual 
gambler to families, communities, and wider social institutions. The ease with 
which gambling platforms can now be accessed through mobile phones and 
other digital devices has widened participation and made younger groups, 
including adolescents and young adults, particularly exposed to this form of 
activity. The effects are not merely financial. Prior research suggests that online 
gambling may develop into addictive behaviour, with consequences for mental  
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health, including stress, anxiety, and depression (Wirareja & Sa'adah, 2024). The 
economic effects are also substantial, as individuals may lose savings, accumulate debt, 
and place considerable strain on household resources, thereby increasing the likelihood 
of family conflict and other social problems (Fahrudin et al., 2024). In addition, the spread 
of online gambling has been associated with the weakening of social values among 
adolescents, particularly responsibility, honesty, and integrity (Zurohman et al., 2016). In 
this sense, online gambling should not be viewed simply as an individual financial decision 
or a private leisure activity. If left unaddressed, its continued growth may undermine 
personal welfare, disrupt social order, and create broader challenges for national 
development. 

The literature suggests that a combination of psychological, social, and situational 
factors shapes online gambling behaviour. One commonly identified antecedent is 
sensation seeking, a personality trait characterised by a desire for novel, intense, and 
stimulating experiences. Sensation seeking is a commonly identified antecedent of 
problem gambling, with individuals exhibiting higher levels of this trait being more likely 
to engage in gambling-related risk behaviors (Emond et al., 2022). Impulsivity is also 
relevant, particularly where individuals have limited self-control and make financial 
decisions without fully considering the potential consequences (Müller et al., 2023). Social 
factors further reinforce this behaviour. Peer influence, perceived social norms, and the 
normalisation of gambling within online communities may all encourage participation, 
especially where gambling is presented as common, acceptable, or even socially 
rewarding (Gong et al., 2023). These pressures are intensified by the design of online 
gambling platforms themselves. Their accessibility, convenience, and anonymity lower 
the practical and psychological barriers to participation. Taken together, these 
antecedents indicate that a single cause does not drive online gambling, but by the 
interaction of personal dispositions and digital environments. However, there remains 
scope to examine other motivational and cognitive factors that may help explain why 
some young adults are more willing than others to engage in online gambling. 

One psychological factor that warrants closer attention is attitude toward money. 
Attitude toward money refers to the cognitive, emotional, and behavioural meanings that 
individuals attach to money, including how they perceive, value, and use it (Furnham, 
1984; Yamauchi & Templer, 1982). This construct is important because money is not only 
an economic resource but also a symbol of status, security, power, and personal 
achievement. Previous studies have linked money attitudes to a range of financial 
behaviours, including spending, borrowing, indebtedness, and gambling involvement 
(Lostutter et al., 2019; Sleczka et al., 2020). However, much of this work has been 
concerned with gambling severity or symptoms of problem gambling, rather than with 
online gambling intention as a specific behavioural outcome. Moreover, existing studies 
have tended to examine the direct relationship between money attitudes and gambling 
behaviour, with less attention given to the cognitive processes through which such 
attitudes may be translated into intention. This leaves an important gap in understanding 
how personal orientations toward money may shape young adults’ willingness to 
participate in online gambling. 

This paper, therefore, investigates whether attitudes toward money influence 
online gambling intention among young adults in Indonesia, with financial literacy serving 
as a mediating variable. Financial literacy has been widely recognised as an important 



Maria, Setyorini & Nino 
Money on the Mind: Investigating the Link between Attitude toward Money and Online Gambling 

Intention 

 

Jurnal Ilmiah Akuntansi dan Bisnis, 2025 | 266 

 

determinant of financial behaviour. Yet it is often treated as an independent predictor, 
rather than as a mechanism through which underlying values and psychological 
orientations affect risky financial intentions. This distinction is important, since individuals 
may hold particular beliefs about money. Still, the effect of those beliefs on behaviour 
may depend on their ability to understand financial risk, evaluate consequences, and 
make informed choices. In the Indonesian context, where online gambling has become 
increasingly visible and accessible, empirical evidence on these relationships remains 
limited. By examining multidimensional attitudes toward money and integrating financial 
literacy into a unified structural model, this study seeks to extend prior research and 
provide a more nuanced understanding of the psychological and cognitive pathways 
underlying online gambling intention. 

Attitude toward money refers to the beliefs, emotions, and behavioural 
tendencies through which individuals make sense of money and its role in their lives. It is 
therefore not merely a matter of financial knowledge or technical competence, but also 
reflects the meanings attached to money as a source of security, status, control, or 
anxiety. Prior studies have shown that these attitudes are closely associated with financial 
decision-making and financial well-being. For example, Susilowati et al. (2020) find that, 
among university students, attitudes toward money mediate the relationship between 
financial literacy and financial behaviour, suggesting that the benefits of financial 
knowledge may depend, at least in part, on how individuals value and interpret money. 
In a similar vein, de Almeida et al. (2021) report that non-overindebted consumers tend 
to display more positive attitudes toward money than overindebted consumers. These 
findings indicate that money attitudes are important in understanding financial conduct, 
particularly where individuals face new forms of financial temptation, risk, and 
uncertainty. 

Yamauchi and Templer (1982) conceptualise attitude toward money as a 
multidimensional construct consisting of four dimensions: Power-Prestige, Retention-
Time, Distrust, and Anxiety. Power-Prestige captures the extent to which money is viewed 
as a symbol of achievement, influence, and social standing. Individuals who score highly 
on this dimension may associate financial success with recognition and personal worth. 
Retention-Time reflects a more future-oriented approach to money, including planning, 
budgeting, and saving, and is commonly associated with financial discipline and prudence. 
Distrust refers to a cautious, sceptical orientation toward financial matters, in which 
individuals are reluctant to rely on others and may be highly vigilant in their spending 
decisions. Anxiety, finally, reflects worry and emotional discomfort in relation to money, 
which may take the form of excessive concern, insecurity, or avoidance. Taken together, 
these dimensions provide a useful framework for examining how individuals 
psychologically engage with money and how such engagement may shape financial 
choices, including risky behaviours such as online gambling. 

In the context of online gambling, these psychological meanings are especially 
relevant. Online gambling is not simply a leisure activity; it is also a financial activity 
marked by uncertainty, risk, and the possibility, however remote, of rapid monetary gain. 
The way individuals understand and value money may therefore influence whether they 
perceive online gambling as attractive, dangerous, or worth avoiding. Each dimension of 
money attitude offers a different route through which this intention may develop. 
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The Power-Prestige dimension is particularly relevant because it reflects the use 
of money as a marker of success, status, and influence. Individuals with a strong Power-
Prestige orientation may attach considerable importance to visible financial achievement 
and may be drawn to activities that appear to offer quick monetary rewards. Online 
gambling, especially as represented through digital media and promotional messages, is 
often associated with the possibility of sudden gains and upward mobility. For such 
individuals, gambling may be attractive not only because of the money that might be won, 
but also because winning can be interpreted as evidence of competence, luck, and social 
distinction. This argument is consistent with prior research suggesting that materialism 
and financial ambition are associated with greater willingness to take financial risks (Eyzop 
et al., 2019). Accordingly, individuals who view money as a source of prestige may be 
more inclined to form an intention to engage in online gambling. This leads to the 
following hypothesis: 
H1: Power-Prestige is positively associated with online gambling intention. 

The Distrust dimension, by contrast, suggests a rather different relationship. 
Individuals with high levels of distrust tend to approach financial matters with caution. 
They may be more suspicious of financial transactions, more reluctant to surrender 
control over their money, and more sensitive to the possibility of loss or manipulation. In 
the case of online gambling, this orientation may reduce the appeal of participation, since 
gambling platforms may be perceived as uncertain, opaque, or potentially exploitative. 
Sleczka et al. (2020) show that gamblers may hold distinctive attitudes toward money, 
including heightened levels of distrust, which shape their gambling-related behaviour. 
Similarly, gambling is often perceived by some individuals as a game structured in favour 
of organisers rather than participants. This perception may discourage those who are 
already sceptical of financial arrangements from taking part (Gainsbury et al., 2015). On 
this basis, individuals with stronger distrust attitudes are expected to be less inclined to 
engage in online gambling. The second hypothesis is therefore stated as follows: 
H2: Distrust is negatively associated with online gambling intention. 

Financial literacy has increasingly been recognised as an important factor in 
explaining financial behaviour, particularly where individuals are required to assess risk, 
uncertainty, and the longer-term consequences of their decisions. This is especially 
relevant in online gambling, where the promise of immediate financial gain may obscure 
the risk of loss. For individuals who hold a Power-Prestige attitude toward money, money 
is not simply a medium of exchange but a marker of success, influence, and social 
standing. Online gambling may therefore appear attractive because it offers, at least 
symbolically, a rapid route to financial achievement and social recognition. 

However, this relationship may depend on the extent to which individuals possess 
sufficient financial literacy. Financially literate individuals are more likely to understand 
the unfavourable odds associated with gambling, the cumulative nature of financial 
losses, and the risks of treating gambling as a legitimate income-generating activity 
(Watanapongvanich et al., 2022). In this sense, financial literacy may weaken the 
tendency for Power-Prestige motives to translate into online gambling intention. Prior 
evidence also suggests that individuals with higher levels of financial literacy are less likely 
to engage in online gambling behaviour (Watanapongvanich et al., 2021). Accordingly, 
financial literacy is expected to operate as a cognitive mechanism that reduces the effect 
of Power-Prestige on online gambling intention. This leads to the following hypothesis: 
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H3: Financial literacy mediates the relationship between Power-Prestige money attitude 
and online gambling intention. 

The Distrust dimension offers a different but related pathway. Individuals who 
score highly on Distrust tend to approach financial transactions with caution and 
scepticism. They may be less willing to rely on unfamiliar parties, more alert to possible 
manipulation, and more inclined to avoid financial arrangements that appear opaque or 
difficult to control. In the context of online gambling, such caution may discourage 
participation, particularly where gambling platforms are perceived as unfair, predatory, 
or structured to benefit operators rather than users. 

Financial literacy may strengthen this cautious orientation by enabling individuals 
to evaluate financial claims more critically. Those with greater financial knowledge are 
better positioned to recognise misleading offers, assess the risks embedded in gambling 
platforms, and identify practices that exploit behavioural biases (Koomson et al., 2022). 
Similarly, Wang et al. (2024) note that financially literate individuals are more resistant to 
deceptive financial practices, including those promoted through online gambling 
advertising. Thus, financial literacy may help explain how distrust toward money-related 
transactions is translated into lower online gambling intention. On this basis, the following 
hypothesis is proposed: 
H4: Financial literacy mediates the relationship between Distrust money attitude and 

online gambling intention. 

 
Research Method 
This study adopts a quantitative cross-sectional research design to examine the 
relationship between money attitudes and online gambling intention, and to assess the 
mediating role of financial literacy in this relationship. Given the nature of the proposed 
model, Structural Equation Modelling using the Partial Least Squares approach was 
employed to test the hypotheses and estimate the relationships among the latent 
constructs. SmartPLS 4 was used for the analysis, as PLS-SEM is appropriate for models 
involving mediation effects and is also suitable where the data may not satisfy the 
assumptions of multivariate normality (Sarstedt & Cheah, 2019). 

The target population comprises young adults in Indonesia aged between 18 and 
35 years. This group was selected because young adults are among the most active users 
of digital technologies and are therefore more likely to be exposed to online financial 
platforms, including online gambling services (Aini et al., 2024). A purposive sampling 
technique was used to identify respondents who met the study's inclusion criteria. To 
participate, respondents had to be between 18 and 35 years old, reside in Indonesia at 
the time of data collection, and have at least a basic awareness of online gambling 
platforms, regardless of whether they had previously participated in online gambling. 
Responses from individuals who did not meet these criteria were excluded from the final 
analysis. 

Participation in the study was voluntary. Before completing the questionnaire, 
respondents were provided with an informed consent statement explaining the purpose 
of the research, the voluntary nature of their participation, and the confidentiality of their 
responses. Only respondents who indicated their consent were permitted to proceed to 
the main survey. No personally identifiable information was collected, and respondents 
were informed that they could withdraw from the study at any stage. 
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Data were collected through an online questionnaire administered using Google 
Forms. The survey link was distributed via social media platforms, including WhatsApp, 
Instagram, and Facebook, as well as university networks, to reach young adults within the 
intended age range. A screening question was placed at the beginning of the 
questionnaire to ensure that respondents satisfied the inclusion criteria before continuing 
to the substantive items. 

The minimum sample size was determined using the “10-times rule,” commonly 
applied in PLS-SEM, which suggests that the sample should be at least 10 times the 
maximum number of structural paths directed to any latent construct in the model (Hair, 
2011). Given the model's structure and the need for sufficient statistical power, the study 
targeted a minimum sample size of 200 respondents. The final sample comprised 211 
respondents. 

All constructs were measured using validated multi-item scales adapted from 
prior studies. The questionnaire items were translated into Bahasa Indonesia and then 
back-translated to ensure linguistic accuracy and conceptual equivalence. Attitude 
toward money was measured using the Money Attitude Scale developed by Yamauchi & 
Templer (1982). In this study, two dimensions were used: Power-Prestige and Distrust. 
Power-Prestige captures the extent to which money is perceived as a symbol of success 
and social standing, while Distrust reflects caution and hesitation in financial decision-
making. Each dimension was measured using four items on a five-point Likert scale, 
ranging from 1 (strongly disagree) to 5 (strongly agree). 

Financial literacy was assessed using items adapted from the OECD/INFE (2018) 
toolkit. The items captured both objective and subjective aspects of financial literacy, 
including knowledge of interest calculation and inflation, as well as respondents’ 
perceived confidence in managing money. Online gambling intention was measured using 
items adapted from prior behavioural intention research in the gambling context (Song et 
al., 2012). These items assessed respondents’ intention to engage in online gambling in 
the near future. 

Data were collected through an online survey distributed via social media 
platforms and university networks. Before completing the questionnaire, respondents 
were informed that participation was voluntary and that their responses would be kept 
confidential. Informed consent was obtained electronically before respondents 
proceeded to the survey items. 

The data were analysed using Partial Least Squares Structural Equation Modelling 
with SmartPLS 4. This approach was considered appropriate given that the proposed 
model contains several latent constructs and includes a mediating relationship. PLS-SEM 
is also suited to prediction-oriented studies and to research settings where the data may 
not fully satisfy the assumptions of multivariate normality, particularly where the sample 
size is moderate (Hair, 2011; Sarstedt & Cheah, 2019). The analysis was undertaken in two 
stages. The first stage assessed the adequacy of the measurement model, while the 
second examined the structural model and the hypothesised relationships among the 
constructs. 

The measurement model was evaluated by considering the reliability and validity 
of the reflective constructs. Indicator reliability was assessed using the item loadings. In 
line with common practice, loadings of 0.70 or higher were considered satisfactory. Items 
with loadings between 0.40 and 0.70 were retained, provided their inclusion did not 
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weaken the overall validity and reliability of the construct, as reflected in the Average 
Variance Extracted and composite reliability values (Hair, 2011). Internal consistency 
reliability was assessed using composite reliability rather than relying solely on Cronbach’s 
alpha, since composite reliability takes into account the different loadings of the 
indicators. Values between 0.70 and 0.90 were considered acceptable for reliability. 
Convergent validity was then examined using the Average Variance Extracted, with values 
of 0.50 or greater indicating that the construct explained more than half of the variance 
in its indicators. 

Once the measurement model was adequate, the structural model was 
evaluated. The significance of the proposed relationships was tested using a 
bootstrapping procedure with 5,000 subsamples. The resulting t-statistics, p-values, and 
bias-corrected confidence intervals were used to assess the strength and significance of 
the hypothesised paths. The model's explanatory power was examined using the 
coefficient of determination (R²), with R² values interpreted as weak, moderate, or 
substantial at 0.25, 0.50, and 0.75, respectively (Hair, 2011). Finally, the mediating role of 
financial literacy was assessed through the bootstrapped indirect effects. A significant 
indirect effect, together with the size and significance of the corresponding direct effect, 
was used to determine whether mediation was partial or full, following the approach 
suggested by Zhao et al. (2010). All analyses were conducted in SmartPLS 4, which allows 
for the assessment of both the measurement and structural components of the proposed 
model. 

 
Result and Discussion 

The measurement model was assessed to establish the reliability and validity of the 
constructs. Indicator reliability was assessed using the item loadings. The results show 
that most items recorded loadings above the commonly accepted threshold of 0.70, 
indicating satisfactory item reliability (Hair, 2011). A small number of items with loadings 
between 0.40 and 0.70 were retained, as their inclusion did not compromise the overall 
quality of the constructs. This decision was supported by the Average Variance Extracted 
and Composite Reliability values, both of which remained within acceptable limits. 

Table 1. Measurement Model 

Variable Loading α CR AVE 

Power-prestige  0.779 0.817 0.635 
PP1 0.889    
PP2 0.855    
PP3 0.918    
PP4 0.758    
Distrust (DS)  0.821 0.844 0.708 
DS1 0.921    
DS2 0.891    
DS3 0.884    
DS4 0.898    
Financial Literacy (FL)  0.788 0.822 0.749 
FL1 0.887    
FL2 0.925    
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The internal consistency of the constructs was assessed using Composite 
Reliability rather than relying solely on Cronbach’s alpha, as Composite Reliability 
accounts for the different indicator loadings. The results show that the Composite 
Reliability values for all constructs were within the commonly accepted range of 0.70 to 
0.90, indicating satisfactory reliability (Hair, 2011). These values suggest that the 
indicators used for each construct were sufficiently consistent in measuring the 
underlying concept. 

Convergent validity was examined using the Average Variance Extracted. The AVE 
values for all constructs exceeded the recommended threshold of 0.50, indicating that 
each construct explained more than half of the variance in its respective indicators. On 
this basis, the measurement model was considered to have adequate convergent validity. 

Having established the adequacy of the measurement model, the structural 
model was assessed using path coefficients, t-statistics, and p-values generated via a 
bootstrapping procedure with 5,000 subsamples. The results indicate that Power-Prestige 
was negatively associated with Financial Literacy (β = –0.26, t = 5.87, SE = 0.06, p < .001), 
whereas Distrust was positively associated with Financial Literacy (β = 0.38, t = 5.87, SE = 
0.06, p < .001). In relation to Online Gambling Intention, Power-Prestige had a positive 
and significant direct effect (β = 0.17, t = 3.14, SE = 0.05, p < .001). By contrast, Distrust 
was negatively associated with Online Gambling Intention (β = –0.24, t = 5.44, SE = 0.04, 
p < .001). Financial Literacy was the strongest predictor in the model, showing a 
substantial negative effect on Online Gambling Intention (β = –0.70, t = 11.84, SE = 0.06, 
p < .001). 

The model's explanatory power differs across the endogenous constructs. The 
model explained 21.8 per cent of the variance in Financial Literacy (R² = .218), indicating 
weak to moderate explanatory power. In contrast, the model explained 76.1 per cent of 
the variance in Online Gambling Intention (R² = .761), indicating substantial explanatory 
strength (Hair, 2011). 

The mediating role of Financial Literacy was examined through the bootstrapped 
indirect effects. The indirect effect of Power-Prestige on Online Gambling Intention 
through Financial Literacy was significant (β = 0.18, t = 3.46, SE = 0.05, p < .001). Similarly, 
the indirect effect of Distrust on Online Gambling Intention through Financial Literacy was 
also significant (β = –0.26, t = 4.84, SE = 0.06, p < .001). These findings indicate that 
Financial Literacy serves as an important pathway through which money attitudes are 
translated into gambling intention. 

The total effects further show that both Power-Prestige and Distrust directly and 
indirectly influence Online Gambling Intention through Financial Literacy. Since the direct 
and indirect effects were significant and moved in the same direction, Financial Literacy 
can be interpreted as a complementary partial mediator in both relationships (Zhao et al., 
2010). Overall, the results suggest that young adults’ intentions to engage in online 
gambling are shaped not only by their underlying attitudes toward money but also by the 

FL3 0.866    
FL4 0.776    
Online Gambling Intent (OG)  0.832 0.867 0.836 
OG1 0.966    
OG2 0.969    



Maria, Setyorini & Nino 
Money on the Mind: Investigating the Link between Attitude toward Money and Online Gambling 

Intention 

 

Jurnal Ilmiah Akuntansi dan Bisnis, 2025 | 272 

 

extent to which they possess the financial knowledge needed to evaluate risk, loss, and 
the consequences of gambling-related decisions. 

This study has examined how orientations toward money shape online gambling 
intention among young adults, with financial literacy positioned as a mediating 
mechanism. Rather than treating gambling intention solely as an impulsive, affective, or 
pleasure-seeking behaviour, the study places it within a broader value–cognition 
framework. In doing so, it suggests that the intention to participate in online gambling is 
not only driven by the immediate appeal of gambling itself, but also by the meanings 
individuals attach to money and by the extent to which they approach financial decisions 
with caution, knowledge, and critical judgement. 

The first finding concerns the relationship between Power-Prestige and Financial 
Literacy. The negative association between these constructs extends prior work on money 
ethics and materialistic values (Tang, 1992; Tang & Chiu, 2003). Earlier studies have 
tended to emphasise the behavioural outcomes of materialistic orientations, including 
unethical conduct, excessive consumption, and financial imprudence. The present 
findings point to a more basic cognitive issue. Individuals who understand money 
primarily as a symbol of power, personal identity, and social recognition may place less 
emphasis on acquiring financial knowledge. Put differently, the concern is not simply that 
such individuals are more impulsive. It may also be that symbolic self-enhancement takes 
priority over the more patient and less visible work of developing financial competence. 
This is especially relevant in digital gambling environments, where gambling is often 
presented as a display of skill, confidence, and status. 

By contrast, Distrust was found to be positively related to Financial Literacy. This 
finding complicates the common assumption that distrust is necessarily problematic or 
maladaptive. In financial settings, distrust may operate less as social withdrawal and more 
as vigilance. More sceptical individuals may be inclined to examine financial information 
more closely, question offers that appear overly attractive, and seek additional knowledge 
before committing their money. In this sense, distrust may function as epistemic caution. 
Rather than disengaging from financial systems altogether, distrustful individuals may 
engage with them more analytically. This distinction is important, as it separates 
maladaptive distrust from financial vigilance, the latter of which may support greater 
cognitive preparedness in financial decision-making. 

The results also show that Power-Prestige positively predicts Online Gambling 
Intention, whereas Distrust negatively predicts it. These findings are consistent with 
research linking materialistic values to risk-taking and externally oriented notions of 
success (Kasser, 2003). However, the present study adds a further interpretation. Online 
gambling may provide a symbolic setting in which status can be imagined, pursued, and 
displayed. Digital gambling platforms often incorporate features such as visible wins, 
rankings, gamified rewards, and social sharing. These features may be particularly 
appealing to individuals who associate money with recognition and personal standing. 
From this perspective, gambling is not merely a financial act. It may also be a performative 
one. 

The negative relationship between Distrust and Online Gambling Intention is also 
instructive. More distrustful individuals may interpret online gambling platforms as 
opaque, manipulative, or structurally designed in favour of the operator. Rather than 
viewing uncertainty and unpredictable rewards as exciting, they may see them as warning 
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signs. This interpretation is broadly consistent with research on gambling design and 
behavioural reinforcement mechanisms (Griffiths et al., 2010). For these individuals, the 
lack of transparency surrounding probabilities, payouts, and platform design may reduce 
the intention to participate. 

One of the clearest findings of the study is the strong negative association 
between Financial Literacy and Online Gambling Intention. Prior research has already 
identified financial literacy as a protective factor in financial decision-making (Lusardi & 
Mitchell, 2014). However, the strength of the relationship observed here suggests that 
financial literacy does more than provide technical knowledge. In online gambling 
environments, where users may be exposed to near-miss effects, illusions of control, and 
variable reward structures, financial literacy may act as a form of cognitive resistance. 
Financially literate individuals are better placed to understand expected value, recognise 
asymmetric risk, and identify persuasive platform designs that encourage repeated 
participation. In this respect, financial literacy may operate as a shield against behavioural 
exploitation. 

Importantly, Financial Literacy partially mediated the relationships between both 
Power-Prestige and Distrust and Online Gambling Intention. This finding points to a more 
nuanced mechanism. Money attitudes appear to shape the likelihood that individuals will 
develop, seek, or apply financial knowledge, and this financial knowledge, in turn, 
influences their willingness to engage in online gambling. Gambling intention, therefore, 
should not be understood only as the direct outcome of personality or preference. Rather, 
the findings suggest a sequential pathway from values to cognition to behaviour. This 
value cognition behaviour pathway extends existing explanations of risky financial 
behaviour by showing how financial literacy may regulate the influence of symbolic and 
cognitive dispositions. 

Taken together, the findings contribute to the literature by reframing online 
gambling intention as partly rooted in the meanings individuals attach to money and 
partly constrained by their financial knowledge. The study therefore moves beyond 
explanations that rely only on addiction, impulsivity, or affective motivation. It instead 
offers a more integrated account of digital financial risk behaviour, one that recognises 
the interaction between money values, cognitive preparedness, and behavioural 
intention. 

The practical implications of these findings are also relevant. Financial education 
programmes may need to move beyond simply transmitting financial knowledge. For 
individuals with a strong Power-Prestige orientation, interventions should address the 
symbolic meanings attached to money. This may involve helping young adults reflect on 
the risks of equating wealth with identity, status, or personal worth. Scenario-based 
learning, digital decision simulations, and reflective exercises may help illustrate how 
gambling losses accumulate over time and how status-oriented financial choices can 
undermine longer-term financial security. 

For individuals with higher levels of Distrust, financial education can build on their 
existing caution. Rather than treating scepticism as a weakness, educational programmes 
may use it as a starting point for more analytical engagement with financial risk. Modules 
on probability, expected value, platform design, and persuasive digital marketing may be 
especially useful. Such material could be incorporated into university-level financial 
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literacy courses or public awareness campaigns aimed at young adults who are frequently 
exposed to online gambling content. 

At the same time, these practical recommendations should be interpreted with 
care. Since the study uses a cross-sectional design, the findings indicate associations 
rather than confirmed causal relationships. Future research should therefore examine 
whether value-sensitive financial education can reduce gambling behaviour over time, 
rather than merely reduce stated intention. Longitudinal and experimental studies would 
be particularly valuable in testing whether tailored financial education interventions have 
a measurable effect on gambling-related decisions. 

This study is also subject to several limitations. First, the cross-sectional design 
restricts the ability to draw causal conclusions. Although the proposed value–cognition–
behaviour pathway is theoretically plausible, further research is required to establish its 
direction and stability over time. Second, the use of self-reported measures may 
introduce response bias, including social desirability bias and inaccuracies in respondents’ 
perceptions of their own behaviour or financial knowledge. Future studies could 
strengthen the evidence by incorporating objective indicators, such as standardised 
financial literacy tests or behavioural data on gambling activity. 

Third, the sample is drawn from a specific demographic and national context. 
While young adults in Indonesia represent an important group for examining online 
gambling intention, the findings may not be directly generalisable to other age groups, 
income groups, or cultural settings. Replication in different contexts would help establish 
whether the relationships identified in this study are robust across populations. Finally, 
future research should further refine the Distrust construct. In particular, it would be 
useful to distinguish between adaptive financial vigilance, which may improve decision-
making, and maladaptive distrust, which may lead to avoidance, anxiety, or poor financial 
choices. This distinction would provide a clearer understanding of when distrust protects 
individuals and when it may constrain sound financial behaviour. 

 
Conclusion 
This study shows that online gambling intention cannot be understood simply as the 
outcome of impulsive behaviour. Rather, it is shaped by how individuals understand and 
value money, and how they connect it to their sense of self and social position. By bringing 
together money attitudes and financial literacy, the findings point to a value cognition 
pathway through which risky digital financial behaviour may develop. Financial literacy 
appears to play a regulatory role in this process. In some cases, it may weaken the 
influence of status-oriented money beliefs by helping individuals recognise risk and likely 
loss. In others, it may reinforce cautious financial dispositions by giving individuals the 
knowledge needed to evaluate gambling platforms more critically. 

These findings have implications for both theory and practice. They suggest that 
responses to online gambling should not be limited to the provision of technical financial 
knowledge alone. While financial literacy remains important, preventive efforts also need 
to address the symbolic meanings young adults attach to money, particularly when it is 
seen as a marker of success, recognition, or personal worth. In this regard, effective 
intervention requires attention to both cognitive competence and money-related value 
systems. Such an approach may provide a more realistic basis for reducing the appeal of 
online gambling among young adults. 
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